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tricountybank.net NMLS: #422911

Bainbridge: 765-522-6216

Russellville: 765-435-2620

Crawfordsville: 
South Blvd: 765-362-9555

Downtown: 765-362-4900

Roachdale: 765-522-1000

BANK WHERE IT ALL COMES TOGETHER.

From checking and 
saving accounts to 
home mortgages, 
vehicle loans and 
retirement plans, we 
have all the banking 
services you need to 
stay on top of your 
financial game.
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SPECIALIZING IN

Conventional
FHA
VA
USDA
IHCDA
New Construction
Refinancing
FHA 203K Rehab
Down Payment Assistance
First Time Homebuyers
Jumbo Loans 
and more!

Ruoff Mortgage helps people discover, finance 
and move into their homes with confidence. 
If you are considering a new home purchase, 
purchasing a second home, or refinancing a 
current mortgage, now is the time.

Call us today to get started, or apply online.

Ashley Mattox
Senior Loan Officer | NMLS: 883589

765.720.2747
ashley.mattox@ruoff.com

Apply.ruoff.com/AshleyMattox

Cynthia Mattox
VP, Branch Manager | NMLS: 521856

765.721.5456
cynthia.mattox@ruoff.com

Apply.ruoff.com/CynthiaMattox

Ruoff Mortgage Company, Inc. is an Indiana corporation. For complete licensing information visit: http://www.nmlsconsumeraccess.org/EntityDetails.aspx/COMPANY/141868. This is not an offer for extension of credit or a commitment to lend. 
All loans must satisfy company underwriting guidelines. Information and pricing are subject to change at any time and without notice. Equal Housing Lender. NMLS#141868. 01202022

Jeff Mattox
Senior Loan Officer | NMLS: 1569970 

765.720.6321
jeff.mattox@ruoff.com

Apply.ruoff.com/JeffMattox

SPECIALIZING IN

Conventional

FHA

VA

USDA

IHCDA

New Construction

Refinancing

FHA 203K Rehab

Down Payment 

Assistance

First Time Homebuyers

Jumbo Loans 

and more!

1101 Indianapolis Road, Greencastle, IN

opening doors.
With every closing, we’re
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1101 Indianapolis Road, Greencastle, IN

The Ruoff Mortgage Pre-Approval Advantage gives 
you the power to control your options and stay ahead 
of competing homebuyers.

We will work with you to establish your maximum 
purchase amount and then you will have 24/7 access 
to run various payment scenarios and generate your 
own pre-approval letters.

Conveniently access the Pre-Approval Advantage tool 
within our Loan Butler app and quickly generate a 
PDF pre-approval letter the instant your dream home 
hits the market!

Contact us today and start enjoying the benefits of 
the Pre-Approval Advantage!

PRE-APPROVAL
Advantage

On demand pre-approval

at your fingertips!

Ruoff Mortgage Company, Inc. is an Indiana corporation. For complete licensing information visit: http://www.nmlsconsumeraccess.org/EntityDetails.aspx/COMPANY/141868. This is not an offer for extension of credit or a commitment to lend. 
All loans must satisfy company underwriting guidelines. Information and pricing are subject to change at any time and without notice. Equal Housing Lender. NMLS#141868. 01202022
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Jackie 
Thompson 

VP / Branch Manager 
NMLS# 780847

Kody 
Conkright 

Loan Officer Assistant 
NMLS# 1294208

(765) 361-1900 
jthompson@university-lending.com
kconkright@university-lending.com

www. university-lending.com
209 East Market St, Crawfordsville, IN

Meet the Team

Whether you’re looking to purchase your 
first or fifth home, we can assist you with 
the financing. We offer a wide variety of 

financing options including: 

MOVE INTO YOUR

Conventional 
FHA / VA 

Rural Housing 
Indiana Housing 

Fixed Rate 
Renovation Lending 

Construction Lending 
Investment Properties

University Lending Group, LLC NMLS# 213179 is a subsidiary of University Bank NMLS# 715685, Member FDIC. All loans and pre-
approvals are subject to credit approval and/or acceptable appraisal (if applicable). Terms and conditions apply. This is not a commitment 
to lend. Programs, rates, terms and conditions are subject to change without notice.
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Loan officers play a crucial role in the 
home buying process. From application to 
underwriting to closing, we’re here to guide 
you every step of the way. We’ll discuss your 
finances, future plans, payment preferences 
and other financial prospects to determine which 
program best suits you and your lifestyle. 

JACKIE THOMPSON 
Branch Manager 
NMLS #780847

O: (765) 361-1900
F: (765) 361-0400
209 East Market St 

Crawfordsville, IN 47933
www.university-lending.com

GET IN TOUCH

The Smart Choice 
for Mortgages!

TRUST THE PROCESS
Application Process
We have online applications 
readily available 

Closing 
The fine print, details and 
everything in-between is 
finalized for a smooth closing. 

Confirm Property Info 
The property will need to  
be appraised

Processing & 
Underwriting 
Our underwriters process  
files in record time

We have resources 
to make this process 
an easy one. With our 
technology, after hours 
appointments and 
specialty programs, 
we’re certain we’ll 
find the right program 
for you. I’m on call to 
answer your questions, 
send pre-approval 
letters, prepare your 
documents and provide 
loan comparisons to 
ensure you’ve made the 
right decision. 

BANKING/LENDINGBANKING/LENDING
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DISCOUNT STORE
Fisher’s

Mon, Wed & Thurs 8 am-6 pm • Tues & Fri 8 am-8 pm • Sat 8 am-5 pm • Closed Sunday

6492 E. 850 N. | Waveland, IN | (765) 435-7231
Five miles east of Turkey Run Park on State Road 47. Turn north on 700 E., Turn left on 850 N. Approx. 1 mile

• Bulk Foods • Baking Spices • Flour • Sugar • Seasonings • Snacks • Drinks  • Sauces • Meats & Cheeses 

• Dry Goods • Breakfast Foods • Paper Products • Drinks • Ice Cream • Candy 

• Bent ‘n Dent items • Laundry Detergent 

Shop & 
Save With 

Us!

Bellmore  
Country Store

Mon-Fri 9-6:30, Sat 9-5:30 • Closed Sun

Fresh Deli Sandwiches
Discount Groceries • Bulk Foods  

Deli Meats & Cheese • Canned Goods

At the intersection of 59 & 36 | 765-344-1520

V isit our 
2nd  

Location!



9JournalReview.com CONSUMER GUIDE 2022, VOL. 1A supplement  of the Journal Review

GROCERYGROCERY

7 ways to save on food
Food is a necessity and an expense 

that simply cannot be avoided. A poll 
found that Americans reported spend-
ing $151 on food per week. Around one 
in 10 said they spent $300 or more per 
week, and those with higher incomes 
tend to spend more on weekly food 
bills than people who earn less.

Compounding high food bills is the 
fact that people tend to waste food. 
According to the American Chemis-
try Council, roughly 80 billion pounds 
of food are thrown out every year in 
the United States. Britons throw away 
around seven million tons of food and 
drink per year, says BBC Good Food. 

Saving money on food may seem 
challenging, but it doesn’t have to be. 
With some smart strategies, individ-
uals can reduce their food budgets 
and still have enough to eat.

1. Store food properly. Pay atten-
tion to the correct ways to store food, 
including promptly refrigerating or 
freezing items to prevent spoiling. 

2. Do your own work. Prepackaged, 
presliced, or preportioned foods take 
longer for manufacturers to prepare, 
and those costs are passed on to con-
sumers. Separating foods oneself and 
putting them into manageable por-
tions may take a little time, but the 
savings for consumers could be con-
siderable.

3. Buy in bulk when it makes sense. 
Bulk warehouse stores can make it 
easier to stock up on essentials. But 
they also can entice people to buy 
items they really do not need. Con-
sumers should only purchase items 
that make fiscal sense or ones that 
cannot be purchased elsewhere for 
less. Always compare the price per 
weight or per unit when shopping.

4. Stock up on staples. Be on the 
lookout for sales on items used fre-
quently, particularly staples that can 
be stored away. Watch for low pric-
es on coffee, oils and canned goods, 
stocking up when such items go on 
sale.

5. Embrace dried and canned 
beans. Beans offer filling fiber and 

protein for relatively little cost. They 
also can be added to meat or vegeta-
ble recipes to bulk up dishes.

6. Plan ahead. Planning ahead can 
save big bucks. Peruse sales before 
leaving the house and spend time 
visiting a few different stores to save 

more money. Make use of store cou-
pon apps to preload savings that can 
be used at checkout.

7. Explore frugal recipes. Skip-
ping meat or other expensive items 
once in awhile can help reduce food 
bills. Save expensive items for treats, 

which can make you appreciate them 
that much more. The same concept 
can be used for dining out.

It is relatively easy to save money 
on the cost of food when consumers 
make a commitment to being more 
frugal.  
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make good neighbors
They also provide privacy and security and enhance property.

ood fencesGG
• Industrial & Residential
• Custom Designs
• Vinyl-Wood

• Ornamental
• Chain Link
• Farm Fence

a
b
c
d

a
b
c
d

a
b
c
d Lowe’s  

Custom Fencing
P.O. Box 402, 118 E. South St., Ladoga

765-230-0600  |  lowe8282@sbcglobal.net

Fully Bonded 
and Insured

Professional 
Installation
and FREE 
Estimates!
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How to Choose a Fencing Company
One of the best improvements you 

can make to your property is adding 
a fence to increase the level of priva-
cy and security on your property. 

If you’re thinking about building a 
fence at your home, start by getting 
in touch with a quality fencing spe-
cialist. 

Here’s what you should look for: 

EXPERIENCE
The first thing you should do when 

talking with a potential fence install-
er is ask about their background. 
While the length of time they have 
been in business is certainly a factor, 
so is the breadth of their experience 
in the industry.

In other words, you want to make 
sure their background matches the 
job you have in mind.

Another related factor is how 
well the fencing company knows 
your local market. Most cities have 
strict regulations that govern the 
materials, dimensions and locations 
of where fences are allowed to be 
installed. A good fencing contractor 
will have done plenty of jobs in your 
area and will be familiar with the 
restrictions and permitting process 

for your city, if one is required.
Local knowledge can also lead to a 

better result in the end. The specific 
soil and climate in many locations 
can impact what types of fencing 
work best and how they need to be 
installed. The depth of posts, for 
example, can be an important factor 
in areas where the soil “moves” a lot 
with the seasons.

INSURANCE
Like with any contractor who will 

be working on your property, it’s 
important to ask what type of insur-
ance coverage the fencing company 
carries.

Typical homeowner’s insurance 
policies don’t cover injuries that 
occur to contractors working on your 
home. The fencing company should 
carry their own liability policy to 
protect you from any accidents that 
might happen while constructing the 
fence on your property.

QUALITY OF WORK
The most important thing to con-

sider is the quality of work you can 
expect to get.

You can judge some of this on your 

own by looking for examples of their 
work in your area — particularly 
fences that are several years old so 
you can see how they hold up after 
receiving a lot of wear and weather-
ing.

Ask the company for testimonials 
and the addresses of some fences 
that you can drive by and check 
out in person. Seeing their work 
with your own eyes will tell you a 
lot about what you can expect from 
them on your own property.

Also make sure you ask about what 
kind of warranty coverage their 
fences come with. Some companies 
that make the materials, such as 
vinyl fences, will cover those materi-
als for a lifetime if they are installed 
correctly. And the people who install 
your fence should be able to provide 
a guarantee of their work for a cer-
tain period of time, too.

REPAIRS
Finally, make sure you understand 

the process for undertaking any re-
pairs that might be required on your 
fence. If you’ve already got an older 
fence in place, you should be able to 
get a quote for repairing it or replac-

ing a portion of it, depending on your 
budget.

And if you’re having a new fence 
installed, get a clear understanding 
of how any repairs or adjustments 
will be handled going forward. It’s 
not uncommon for gates to need a 
little adjustment, for example, as 
they settle and are exposed to the 
elements in the coming months, and 
good fencing companies will do those 
little repairs for free if they’re need-
ed for a certain period of time.

In the end, you should choose a 
fencing company that makes you feel 
comfortable as a homeowner. The 
best ones will have lots of positive 
recommendations and good-looking 
examples of their work all over town. 
Shop around for the company that 
has the best reputation in your area 
and provides top-notch customer 
service. 

Every time you enjoy the privacy 
and beauty of your new fence, you’ll 
be glad you did. 

make good neighbors
They also provide privacy and security and enhance property.
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Open All Year!Open All Year!
Growing for you in 2022!Growing for you in 2022!

1000 Lafayette Rd. • 362-9575 PROGREENGARDENCENTER.NET

• Professional  
   Landscaping
• Shrubs
• Flowering Trees
• Shade Trees
• Perennials
• Annuals
• Baskets &   
   Planters
• Vegetable Plants 
• Vegetable Seeds
• Bulk Mulch
• Bagged  
   Mulch & Soils
• Bird Seed
• Succulents & Cacti 
• Indoor Plants
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ProGreen Garden Center has been 
part of the Crawfordsville commu-
nity since 1993. We would like to 
invite you to come and see what is 
new this spring in the greenhouses. 

We offer a great variety of annu-
als in packs, flats, planters and bas-
kets, almost all of which we grow 
ourselves right here at home for 
your gardens. We have seen our cus-
tomers’ interest in and desire for 
vegetable gardening increase over 
the years, so we have added more 
vegetables, berries and vines this 
year to help satisfy the want for 
home grown food. Also, one of the 
largest sections of bulk garden seed 
at below catalog prices is available 
at ProGreen Garden Center. 

Another change we have seen over 
the years is that more gardeners 
are planting more perennials in 
their gardens. We have two green-
houses devoted to perennial produc-
tion offering around 200 varieties 
for most environmental conditions. 
And then there is the tree and shrub 
nursery. Shade trees, flowering 
trees, evergreen trees and fruit 
trees. Flowering shrubs, windscreen 
types of shrubs, not-so-big shrubs 
and evergreens. We have trees and 
shrubs for just about every situa-
tion.

Quality landscape gardens are a 
valuable investment in your home. 
They are also functional, usable and 
enjoyable. There is no charge for 

consultation. 
We recommend getting on the list 

early if you are interested because 
when the weather gets nice, we book 
up very quickly. When you are at 

the garden center, be sure to check 
out the home and garden gift and 
decor. We are always looking for 
unique items to offer that you will 
not find any place else in the area. 

We are thankful for all the folks 
who have become our customers 
and friends in the past 29 years, and 
made it possible for us to keep on 
growing for you in 2022!

Garden center has your landscape needs covered

Join in the fun of bird feeding
Just because it is fun is reason 

enough. Most of us are pleasured by the 
sight of a cardinal brightening a drab 
winter day outside our windows, or the 
sighting of the first robbins of spring. 
How about the colorful finches darting 
through the air and landing on our this-
tle feeders in sight of our back porch? 
And then there are the early morning 
concerts announcing the rising sun and 
the beginning of a new day.

It is always fun to see a species at 
the feeder which you may not see all 

that often. Yes, bird feeding is fun, and 
that is why ProGreen Garden Center 
now offers many outstanding mixes 
of wild bird feed aimed at attracting 
a variety of birds to your yards and 
gardens. 

In addition to the aesthetic benefits 
of bird feeding, there are also the 
practical reasons. Most species of 
birds are insect feeders as well as seed 
feeders. Consistently attracting birds 
to your feeders keeps them coming 
around to also look for pesky and 

damaging insects from mosquitos to 
beetles and caterpillars. 

It is a win-win proposition for feed-
ing birds with feed from ProGreen 
Garden Center, where quality feeders 
are also offered. Birds need a lot of 
energy to provide us with rewards and 
benefits of their presence, so why not 
join the fun of bird feeding if you ha-
ven’t already, and come to ProGreen 
Garden Center for reasonably priced 
quality bird feed today.

HOMEHOME
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Laminate • Ceramic • Hardwood • Vinyl • Carpet • Waterproof Flooring

Zahn's Floor
Covering

310  North  Green  St.,  Crawfordsville,  IN  •  765-364-0517

We’re Everywhere  
You Walk
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How to Choose a Flooring Dealer
New flooring can give your home a whole new 

look. It can make rooms look bigger or smaller, 
lighter or more elegant.

You can choose between carpet, hardwood, 
bamboo, laminate, stone and tile. With so many 
options, it is important to choose an experienced 
flooring dealer. You will need guidance on which 
brands and types are durable. Let a good dealer 
help you determine which flooring material will 
best fill your needs.

When picking the best flooring and respective 
dealer, don’t be overly frugal. You must think 
about longevity. Your budget may be tight and you 
might be concerned about pricing, but you must 
get the best value possible.

What if something happens in 10 years and you 
have no warranty on which you can rely? Or if the 
installers make a mistake and leave your flooring 
permanently damaged?

So be sure to look at additional support and 
services. Find a dealer who has a great reputation 
and long track record of excellent customer ser-
vice. Spending extra money is worth purchasing a 
product from a flooring dealer you can trust. You 
aren’t just buying flooring. You are also creating a 
relationship.

When looking for a flooring dealer, look on the 
Internet or your local phone book.

But don’t automatically choose the companies 
with the largest ads. That is no sign of the kind of 
service you will receive.

The Internet can also be misleading when it 
comes to finding a qualified floor dealer. Just 
because it is one of the top search engine results 
doesn’t mean that the company is reliable.

After making a list of potential dealers you are 
considering, give each of them a call. Inquire 
about the background of the company and how 
long they’ve been in business. You may ask for 
referrals from previous customers for references.

Find out about the installation services they 
use and their reliability. Do they use in-company 
groups or outside contractors? Also, find out about 
prices and warranty coverage.

If you visit their offices, they might even show 
you a scrapbook of prior work.

Experience should play a role in which com-
pany you ultimately select. Quality of materials, 
comparable or lower prices and good references 
will all make a big difference in finding the right 
flooring dealer.

HOMEHOME
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Stevenson’s
M AT T R E S S  C O.

Buy any Tempur-Pedic Mattress,  
get a $300 Gift Card!

PRESIDENT’S DAY 
SPECIAL!

$599, get an additional 10% off  OR
$600-$1999, get an additional 20% off

Any Sealy mattress up to

EXPIRES FEBRUARY 28, 2022 EXPIRES FEBRUARY 28, 2022

STORE HOURS: MON-SAT 10AM-7PM, SUNDAY 11AM - 5PM

Lowest Price Guaranteed!
Take a 

 new mattress  

home TODAY  
for just   

$10  
down!

1816 US 231 S, CRAWFORDSVILLE • BETWEEN STEVENSON’S ACE AND DOLLAR GENERAL

0% FINANCING FOR UP TO 36 MONTHS!

FREE  
DELIVERY

FREE  
HAUL  
AWAY

FREE  
SET-UP
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MATTRESSMATTRESS

Choosing your next mattress
Sleep deprivation can affect your 

mood, health and job performance. 
So that ratty mattress you’re sleep-
ing on could literally be ruining your 
life. When you think about that, a 
new, quality mattress that provides 
you with a restful night’s sleep is 
well worth the price.

You shouldn’t lose sleep over shop-
ping for a new mattress, either. Sure, 
the number of options can be as 
daunting as the wild range of prices 
in a mattress store. But selecting the 
right mattress for your needs at the 
right price really is pretty simple.

Ask your friends and family for 
recommendations, and then start 
browsing. Or you can scour the Inter-
net for information and start narrow-
ing your choices.

Purchasing a mattress is a long-
term investment in your health 
and self-esteem. Don’t be afraid of 
looking at pricier options. Often, 
expensive mattresses may be on sale 
or part of a closeout event. Quality 
mattresses last longer, so you will 
not have to go through the trouble of 
buying another mattress in a year 
or two. Or worry as much about 
the mattress sagging and breaking 
down.

Consider your bed size. Is it time to 
buy a bigger bed? Perhaps you would 
like to sprawl out and relax. 

Here are a few other things to keep 
in mind:

— Do you need a firm or soft 
mattress? People with a bad back, 
neck or leg pain, or other circulatory 
problems might require firm support 
to keep their spines aligned. Other 
people prefer flexible support that 
fits the contours of their bodies.

— Do you sleep with another per-
son? Mattresses made of memory 
foam might be beneficial, as it will 
give you a personalized experience 
without disturbing the other person’s 
sleep.

— Standard mattresses can exacer-
bate allergies if you are sensitive to 
lint, cotton, dust or dust mites. If you 
or your partner have allergies, con-
sider getting a latex, foam or water 

mattress. You might also think about 
getting a hypoallergenic mattress 
cover.

When you are looking at actual 
mattress options, the following are 
popular choices:

— Pillowtop mattresses are famous 
for their softness; however, they do 
have levels of firmness. They also re-
quire a larger bottom sheet because 
the pillow top adds to their extra 
thickness. 

— Coil spring construction are 
great choices for people who want a 
firm mattress. This option has the 
ability to keep your spine aligned. 
Most mattress stores can show 
you samples of their product lines. 

Choose the best construction you can 
afford. 

—”Memory” or high-density foam 
or latex mattress are helpful if you 
have physical issues, such as skeletal 
pain or circulatory problems. This 
mattress conforms to the shape of 
the body. It also minimizes pressure 
points from the head, shoulders and 
hips.

— Adjustable air mattresses allow 
each person to change the firmness 
through electronic and mechanical 
devices that control air chambers. 
It is an ideal choice for partners 
who need to have different mattress 
preferences. You can also alter firm-
ness for yourself, depending on your 

physical condition.
When shopping for a mattress, 

don’t be afraid of lying down and 
trying it out. Roll over and pay atten-
tion to how your body feels. Are you 
comfortable?

Inquire about the mattress guaran-
tee or warranty. A standard war-
ranty is 10 years. If the warranty is 
shorter or non-existent, look else-
where.

Remember, your mattress is a 
long-term investment. Choose wisely 
and you will be rewarded with years 
of restful nights and energetic days. 
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Carl Burkhart • Craig Burkhart  
201 W Wabash Ave • Crawfordsville • 765-362-5510

www.BurkhartFH.com

to providing meaningful ways to honor and celebrate 
the lives of loved ones with dignity and care.

We are committedWe are committed
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FUNERAL HOMEFUNERAL HOME

Carl Burkhart • Craig Burkhart  
201 W Wabash Ave • Crawfordsville • 765-362-5510

www.BurkhartFH.com

to providing meaningful ways to honor and celebrate 
the lives of loved ones with dignity and care.

We are committedWe are committed

Discussing end-of-life issues can be 
an emotional experience. Making deci-
sions upon the death of a loved one can 
be challenging, especially if the wish-
es of the deceased are murky or un-
known. Funeral trusts often help fam-
ilies avoid making decisions at times 
when their emotions may make such 
decisions more difficult.

What is preplanning a funeral?
Preplanning a funeral can save fami-

ly and friends from having to make dif-
ficult decisions. It also enables people 
to choose their burial space, services 
and transportation. Preplanning also 
allows people to pay for or arrange 
payment for their funeral costs ahead 
of time. According to Consumer Pro-
tection Ontario, a person can pre-plan 
a funeral without prepaying. However, 
many people prefer to have all finan-
cial components in place as well for 
maximum convenience.

What is a funeral trust?
Funeral trust can be a smart invest-

ment for people who have not spelled 
out their wishes in a will or conveyed 
them in writing to someone who will be 
managing their estate.

Funeral trusts may be referred to 
as revocable or irrevocable. An irre-
vocable funeral trust, or IFT, is a tool 
people who are facing the high cost of 
skilled nursing care can consider. An 
IFT establishes an account into which 
money for funeral expenses is depos-
ited. The money cannot be withdrawn 
or refunded, and funds must be used 
for funeral expenses. 

In the United States, an IFT is often 
considered an eligible expense during 
the social services spend-down pro-
cess. That means the money deposited 
in the trust is exempt as a countable 
asset from any financial look-back pe-
riod that helps determine eligibility 
for government healthcare services, 
such as Medicaid. 

Revocable funeral trusts can be can-
celled. According to the National Care 

Planning Council, a revocable trust  
can be created by anyone and, at a lat-
er date, can be dissolved by the person 
who originally created it. 

Various organizations oversee the in-
vestment and management of prepaid 
funeral trust accounts. 

When is a trust unnecessary?
In certain instances, a funeral trust 

will not be needed. Those who have the 

means to fund long-term care services 
and will not need assistance later in 
life may not want their money locked 
up in a trust. Others opt for life insur-
ance policies to pay for funeral needs. 
Assistance with funeral trusts

Funeral homes may work directly 
with companies that manage funeral 
funds. Speak with a funeral director if 
you want to learn more about trusts. 
Trusts also can be established by work-

ing with an elder care attorney or with 
a funeral trust agency.

Taking care of funeral planning in 
advance can relieve families of the 
stress of making funeral decisions in 
the wake of a loved one’s death.  

How to Navigate the Waters of Funeral Trusts



20 JournalReview.comCONSUMER GUIDE 2022, VOL. 1 A supplement  of the Journal Review

Trust our experience
Since 1900, our family serving yours

107 N Grant Ave  |  Crawfordsville

765.362.0440
www.huntandson.com



21JournalReview.com CONSUMER GUIDE 2022, VOL. 1A supplement  of the Journal Review

FUNERAL HOMEFUNERAL HOME

Ask Questions When Pre-Paying for Funerals
Q: What is a pre-need funeral con-

tract?
A: Generally, a pre-need funeral 

contract refers to the purchase of 
funeral goods and services before they 
are needed. Nationally, approximately 
one-third of funerals are arranged and 
purchased ahead of time. 

Q: Why would an individual pre-ar-
range and pre-pay a funeral?

A: Pre-arrangement allows an in-
dividual to talk directly to the funeral 
director about his or her own funer-
al preferences. Also, it can relieve 
surviving family members of financial 
burdens and from having to make fu-
neral decisions while grieving. Finally, 
individuals who currently qualify for 
Medicaid assistance or who anticipate 
qualifying may pre-pay their funer-
als without impacting their Medicaid 
eligibility. 

Q: Are there disadvantages to 
pre-paying?

A: By pre-paying, you are tying up 
your funds. Additionally, if you cancel 
the pre-paid contract, you may not 
receive all of the funds back from the 
funeral home. 

Q: What does the funeral home do 
with my pre-payment?

A: The funeral home will use the pre-
paid money either to buy an insurance 
policy on the contract beneficiary’s life 
or place the funds in trust. In the case 
of an insurance policy, the pre-paid 
funds are used to purchase a single-pay 
policy that has a built-in growth factor. 
When the contract beneficiary dies, the 
insurance policy proceeds are paid to 
the funeral home to cover the cost of 
the beneficiary’s funeral. 

Q: I’m considering pre-paying my fu-
neral expenses. Can I receive a refund 
if I change my mind after I’ve signed a 
contract?

A: Pre-need contracts may either 
be revocable (can be canceled) or 
irrevocable (cannot be canceled). For 
the first seven days after the contract 

is signed, however, the consumer may 
revoke any pre-need contract—even an 
irrevocable one. During the first seven 
days, the consumer is entitled to a full 
refund. After this initial cancellation 
period expires, a consumer can can-
cel only a “revocable” contract. If the 
revocable pre-need contract guarantees 
the price of the funeral, the consumer 
is entitled to receive back from the fu-
neral home 90 percent of the amount in 
the trust. If the pre-need contract does 

not guarantee a price, the consumer 
will get back 100 percent of all princi-
pal and interest when he or she cancels 
the contract. While a consumer can-
not obtain a refund on an irrevocable 
contract, the consumer may direct that 
the funding be transferred to another 
funeral home. 

Q: Why would a pre-need contract be 
made irrevocable?

A: Primarily for Medicaid purposes. 

An individual can have only minimal 
resources in order to qualify for Med-
icaid benefits. An irrevocable pre-paid 
funeral contract does not count as a 
resource, and therefore does not dis-
qualify the individual from receiving 
Medicaid assistance. 

Q: What are guaranteed price 
contracts and non-guaranteed price 
contracts?

A: A guaranteed price contract 
means that the funeral home guaran-
tees to provide you with the funeral 
goods and services you selected for 
the amount of money stated in the 
contract. This means that you or your 
estate will not be required to pay any 
additional cost for the guaranteed 
items. 

If the contract does not guarantee 
the prices charged, the price of the 
funeral will be determined at the time 
the services and merchandise are 
provided. Any amount you pre-pay will 
be considered as a deposit to be applied 
toward the purchase price. However, if 
the original money paid on the contract 
plus the interest earned on those funds 
are not sufficient to cover the price of 
the funeral goods and services, you or 
your estate will be responsible for the 
difference. 

Q: What questions should I ask when 
pre-paying for a funeral?

A: Look over the pre-need contract 
carefully ask the funeral director the 
following questions:

a) Where will the pre-need funds be 
deposited until they are needed?

b) Will I receive verification from the 
financial institution that the prepaid 
funds have been deposited in the trust 
account?

c) If the funds are used to purchase 
an insurance policy, will I receive 
verification that the policy has been 
purchased?

d) What items in the contract, if any, 
are covered by a price guarantee?

e) Is the pre-need contract irrevoca-
ble or revocable?

f) If the contract is revocable, how 
can I cancel the contract?
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How to Choose a Funeral Home
The emotional pain and suffering 

that occurs when a loved one dies can 
be crippling. And often the closest 
family members hurting the most 
must also deal with difficult responsi-
bilities like choosing the right funeral 
home.

Choosing a funeral home is never an 
easy process. But there are ways to 
make this difficult decision a little bit 
easier on you and your family. 

Here are some tips to help make 
choosing the right funeral home less 
stressful.

COMPARE PRICES
If you have had to make funeral 

arrangements in the past, you may 
be tempted to just go with the funer-
al home you have experience with. 
While this may be a smart option for 
some people, it’s not always the right 
option.

Depending on how long it’s been 
since you needed to make funeral ar-
rangements for a loved one, the price 
of that particular funeral home may 
have gone up. That’s why it is wise to 
shop around and compare the prices 
of the various funeral homes in your 
community.

ASK FOR REFERENCES FROM 
FRIENDS

Even if you have never had to 
choose a funeral home in the past, 
you may have a friend or two who 
has. Ask these friends if they would 
recommend the services provided at 
the funeral homes they have used.

They may be able to share valuable 
information about the staff, facility 
and prices of a specific funeral home.

ASK ABOUT PACKAGES
Whether your deceased loved one 

had a specific list for their final wish-
es or you have to make these deci-
sions for yourself, it is important that 
you ask a potential funeral home what 
types of packages they offer.

You will find that not all funeral 
homes are created equal, and each 
offers their own different ways of han-
dling a service. No matter what type 
of requirements you have, it is best 
to choose a funeral home that will 
cater to your specific needs in order 
to make this difficult situation a little 
less daunting.

CARING STAFF
When visiting a potential funeral 

home, the funeral director can be 
a major deciding factor when you 
choose whether or not to use this par-
ticular company to handle the funeral 
of your loved one.

A caring and professional funeral 

director and staff will take the time to 
explain all your options in an empa-
thetic way so you can make a better 
choice when choosing a funeral home.

If the director seems short or unin-
terested in your needs or makes you 
feel like you and your deceased loved 
one aren’t important, you won’t want 
to choose this facility to handle the 
funeral of your loved one.

While dealing with the death of a 
loved one is hard, choosing the right 
funeral home can help relieve you of 
some stress.

If you want your loved one to 
receive the proper funeral he or she 
deserves, following the above listed 
tips should help you make the right 
choice.
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Building our future: 
Get kids excited about volunteering

Volunteering benefits people of all 
ages, but can be especially beneficial 
to children. Studies have indicated that 
teenagers who volunteer are less likely 
to become pregnant or use drugs. In 
addition, in a review of 60 studies on 
child engagement, Child Trends found 
that children who participate in civic 
engagement programs are likely to be 
more involved in school, to graduate 
from high school and to hold more pos-
itive civic attitudes than those who do 
not get involved in such programs.

Getting kids to volunteer as they 
progress through adolescence may 
not be so difficult. In its 2014 analysis 
of volunteering trends, Child Trends 
found that 39 percent of twelfth grade 
students volunteered at least once 
a month in 2014 compared to just 27 
percent of eighth graders. 

Older students might feel compelled 
to volunteer to improve their college 
admissions applications, but parents 
can take steps to get their younger 
children excited at the prospect of 
volunteering.

• Set a positive example. Young 
children want to emulate their par-
ents, so moms and dads who volunteer 
may find ready and willing partners 
in their children. Parents can inform 
their children when they volunteer and 
why they do so before bringing kids 
along to join them.

• Don’t forget fun. Young children 
may be more likely to embrace vol-
unteering if the activity is fun. Kids 
might not find it too fun to sit next 
to their parents while mom and dad 
balance a soup kitchen’s books, but 
a beach cleanup excursion or a trip 
to refurbish an inner city park may 
inspire kids to spend a lifetime giving 
back to their communities and helping 
the less fortunate.

• Keep it simple. Kids may not enjoy 
volunteering activities that consume 

too much time or make them feel 
exhausted. As kids grow older, parents 
can encourage them to embrace more 
challenging activities and/or commit 
more time to volunteering. But keep 
things simple with especially young 
children or older children who have 
never before volunteered.

• Try and try again. It might take 
some trial and error before parents 
find volunteering opportunities their 
children truly enjoy. When volunteer-
ing with children for the first time, be 
careful not to commit to more than 
one day. If children enjoy themselves, 
then parents can commit more time. If 

kids do not seem excited by an activi-
ty, parents won’t feel guilty or let the 
charity down by not returning.

Children can benefit greatly by vol-
unteering, and parents can get their 
youngsters involved at an early age.
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Buying or selling a home is a 
major event. And because of com-
plicated contracts and significant 
investments, it’s one that you’ll want 
to take on with the help of a real 
estate professional. 

Finding a good agent often means 
finding a reputable real estate agen-
cy. These days, it seems like every 
town has more than its share of real 
estate businesses. But choose wise-
ly, all are not equal. You should ask 
around and check with your local 
business bureau for suggestions 
about good agencies in your area.    

Once you have a list of possibili-
ties, do some research. Find out how 
long the agency has been in busi-
ness. Ideally, you want people who 
know your community. 

If the real estate agency is merely 
a side business, it might not give you 
the best results. Buying and selling 
homes is a full time job. 

Look on the Internet and read cus-
tomer service reviews. They should 
also have an impact on your overall 
impression of an agency.

Once you have narrowed your list, 
contact some businesses and ask 
them questions. You should know 
about their listings, fees and com-
missions.

Choose an agency that has connec-
tions with the community, a sharp 
understanding of neighborhoods that 
interest you, and solid contacts with 
other realty companies. 

This assumes major importance 
when you’re selling your current 
house, because the agency usually 
handles the sale while the realtor 
helps you find your new one.

The marketing strategy and adver-
tising is what makes each agency 
unique. It will greatly influence the 
sale of your home.

Although most companies might 

look the same, real estate agen-
cies have a preference for the kind 
of properties they show or sell. 
These concentrations might include 
commercial properties or high-end 
homes. Try to find a business with 
a focus that concentrates on selling 
homes similar to yours. 

Look at an agency’s listings to see 
if your home would fit in nicely with 
their existing clients. If you were 
purchasing a home, would you find 
their listings easy to read and infor-
mative?

The size of the agency will have 
an impact on your experience. Small 
agencies can provide more person-
alized service, but they may not 
have the networking advantages of 
a large company. Big agencies have 
more opportunities to network and 
sell your home, but they may have 
to divide their time among many 
clients. 

Be prepared to ask an agency the 
following questions if you are selling 
your home:

-- How will you advertise my 
home? Will you use the Internet and 
newspapers?

-- How many pictures of my house 
will appear online?

-- On which sites will my home be 
featured?

-- Do you have other homes that 
have recently been sold in this price 
range?

-- How long has the agency been 
selling homes in my neighborhood?

-- What makes your agency unique?
The two biggest financial deci-

sions you will make in your life-
time are buying and selling a home. 
Protect your investment and peace 
of mind by choosing the best and 
most trustworthy real estate agency 
you can find. 

How to Choose A Real Estate Agency

Check out our listings at: www.davismorrison.com
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Residential Trash Removal Services
Starting at $20.00 per month!
Voted Montgomery County’s 

Favorite Trash Service for 3 Years 
in a Row!

As a homeowner, you are busy 
taking care of your family. There is 
no need to waste time hauling trash 
to the landfill. For just $20 a month 
– just 65 cents a day – you can 
arrange to have D&D Trash Service 
take care of this unpleasant task for 
you, leaving you free to spend time 
with your family and friends.

It’s not worth the hassle of load-
ing your own vehicle with dirty 
trash, driving it to the landfill, 
waiting in line and paying the land-
fill prices when you can get your 
trash picked up at your home for 
such a low price. It’s neither cost 
effective or time effective to haul 
the trash off yourself.

Furthermore, a D&D 96-gallon 
trash cart is available. Call for 
pricing.

AUTOMATION TRUCK 
INFORMATION

** Montgomery & Tippecanoe 
County Residents (Only)

We are pleased to announce 
we have switched to an automat-
ed truck that has a specially fit-
ted arm that picks up toters. The 
Operator controls the arm from 
the inside of the truck cabin. This 
service allows for safer and more 
responsible trash removal.

Here are the facts that you need 
to know:

Toters should be set out by 7am 
with the hinged side handles fac-
ing your house at the edge of the 
paved street. The automated trucks 
cannot service containers set out 
backwards.

Do not set garbage carts in alley-
ways.

Failure to comply with placement 
requirements will result in your 
garbage not being collected. **

ADDITIONAL INFORMATION
Allow for 3 feet of space on all 

sides from any mailbox, fence, 
gas meter, telephone pole, utility 
box, tree, shrub, additional collec-
tion container, or other potential 
obstruction.

Vehicles should not be parked on 
the street near the container.

Allow plenty of space for the garbage 
truck to maneuver in front of the cart.

Loose trash should be bagged to 
reduce litter.

Individual items placed in the 
cart can be dropped or blown 
away when it is dumped, creat-
ing unsightly litter in your neigh-
borhood and potentially clogging 
storm drains.

Only garbage contained inside the 
toter will be collected.

Do not place bags on top of or on 
the side of the toter.

Do not overfill the toter.
Tightly compacted bags or trash 

inside the toter may not come out 
when serviced.

We can replace or repair toters 
if something were to happen. Also, 
should you need an additional toter, 
they will be available for $3 extra 
per month. 

Customers in your area will be 
required to rent one (or more, if 
you choose). For those of you with 
toters already, we ask that you start 
setting your toters out as listed 
above now. 
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Top 5 Tips for Choosing an Event Venue
Selecting the right venue for your 

event can make all the difference. 
Whether you’re planning a large 
multi-day conference, cocktail 
reception, lavish awards gala, busi-
ness meeting or industry gathering, 
there are lots of things to consider 
when exploring venues. Based on 
The National Press Club’s 107 years 
of experience in planning and host-
ing over 2,000 events annually, here 
are our top five tips when choosing 
a venue for your next event:

1. LOCATION, LOCATION, 
LOCATION!

The venue location should be easy 
to get to for your guests. If you are 
looking in a city, be sure it is near a 
metro hub or station, and also that 
there are plenty of parking options 
nearby. If you are going to have out 
of town guests, find a location that 
has a variety of hotels within walk-
ing distance to give your attendees 
multiple options to meet their vary-
ing travel budgets. If it is a multi-
day event, also try to find a venue 
with nearby visitor attractions with-
in walking distance so your guests 
have things to do during downtime.

2. SIZE & SPACE FLEXIBILITY
The venue size and capacity must 

be just right: Too small and it will 
seem crowded; too big and it will 
seem empty and under-attended. 
Most venues provide capacity num-
bers for all their rooms and you 
should aim for your target atten-
dance to be slightly under capacity 
limit, never over. Also find a venue 
that has multiple room size options 
so that if you need to move to a 
different sized room based on reg-
istrations, you have that option to 
find the right space as your plans 
progress.

3. CATERING & AUDIO-VISUAL 
SERVICES

Whether you are hosting a morn-
ing press conference, evening cock-
tail reception, mid-day business 
meeting or elegant dinner banquet, 
ensure the venue has experience 

in hosting similar type events, and 
that they have staff dedicated to 
your event to help with planning the 
menu, beverage options and A/V 
support you will need. Venues that 
have their own in-house catering 
and audio-visual services are ideal, 
as they have everything on-site and 
know the space inside and out, and 
also can provide creative solutions 
on the fly if you or your guests need 
something the day of your event that 
you didn’t anticipate.

4. PRICE & VALUE
While choosing a venue, more 

often than not, the deciding factor 
comes out to be the price. Look for 

venues that offer competitive rental 
rates that include room setups, lin-
ens and other basics. Some venues 
will charge you $2,000 just for the 
room and then charge extra for 
tables, chairs, and table linens. Be 
sure to ask what’s included. Venues 
that do not require food and bev-
erage minimums are also ideal as 
they provide more flexibility to cre-
ate the type of menu you want while 
staying within your budget.

5. PEOPLE
Last but most certainly not least, 

make sure your venue has expe-
rienced, helpful and friendly peo-
ple! Even if you get the location, 

catering, A/V and price you want, 
a grumpy or inattentive staffer can 
ruin everything. Ask the person 
you are working with how long 
they have been there, if they have 
managed similar events to the one 
you are planning, and if they will 
be your point of contact throughout 
the event planning process. The 
best venues will provide a dedi-
cated Event Manager who will be 
your partner in helping you man-
age all of the logistics for your 
event (room setup, food/beverage 
menus, audio-visual needs, etc.) and 
become an extension of your staff 
with a vested interest in ensuring 
your event is a huge success.
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