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WWW.ZIPPYLUBEINC.COM

707 NORTH ENGLEWOOD DRIVE B, CRAWSFORDSVILLE, IN

(765) 362-3371

Bulk Hardwood Mulch:  
Natural Red & Black Colors

BEILERS
OF NYESVILLE GREENHOUSE & GARDEN CENTER

1195 N. Nyesville Rd, Rockville, IN 47872
Monday - Friday 8am - 8pm • Saturday 8am - 4pm • Closed Sunday

Vegetables
Annuals

Perennials
Ornamental Trees

Berry Plants

10% off
Mother’s Day

baskets
May 13th
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It’s a chance to 
recognize critical 

contributions from 
entrepreneurs 

This annual event was estab-
lished more than 50 years ago, 
following a presidential procla-
mation. 

Held each May, National Small 
Business Week reminds all of us 
how important these hometown 
businesses really are. In fact, 
more than half of all Americans 
own or work for a small busi-
ness. They create roughly two 
out of every three U.S. jobs 
annually. 

You probably shop at many of 
them, and have met some of 
your neighbors who are small 
business owners. You may be an 
entrepreneur yourself. Celebrate 
National Small Business Week 
through these important initia-
tives: 

SHARE STORIES
Most people start a small busi-

ness to pursue a personal pas-
sion, while seeking economic 
and personal freedom. Share you 
- stories with customers, and 
they’ll develop a closer bond. 
Discuss your dream of owning 
your own business, the challeng-
es of getting it going and main-
taining momentum, and how 
much it means to share in those 
goals with the community. It’s 

another way to help your small 
business stand out among the 
big-box competition. 

At the same time, customers 
should take a moment not just to 
patronize local places during 
National Small Business Week, 
but also to tell your own stories 
about what they mean to you, 
your neighborhood and the city. 

SAY THANK YOU
Few do these kind of things 

alone. Most small businesses 
have a inner circle of people 
who help get the day going, 

making sure customers have 
access to personalized, one-of-
a-kind goods and services. 
Owners should take a moment 
during National Small Business 
Week to thank the staff and 
other related employees who 
help keep things running 
smoothly. Customers can join 
in too, with a personal thank 
you. Go the extra mile and post 
a kind review on social media, 
where potential new customers 
might see it and continue to 
grow their business.

MAKING CONNECTIONS
The week is sponsored by the 

Small Business Administration, 
an outreach program that’s avail-
able to assist entrepreneurs year 
round. The SBA offers free webi-
nars on its website covering criti-
cal topics like financial manage-
ment and marketing, among 
other things. Small business 
owners can also connect with 
others through local networking 
get-or online groups. There may 
be exciting opportunities to 
expand your customer base 
through collaborations.

Small Business Week



4 JournalReview.comHOMEGROWN 2023 A supplement  of the Journal Review

KING’S REPAIR, LLC PLUMBING & WELDING SERVICES
5947 N 350 E , MARSHALL, IN 47859

765-597-2015

PLUMBING SUPPLIES
AIR SYSTEMS, TANKS, ETC, COMPLETE WATER SYSTEMS INSTALLED, 

HYDRANTS, PEX PIPE, PLASTIC PIPE, PVC PIPE, GALVANIZED PIPE 
FITTINGS, COPPER TUBE AND FITTINGS, PRESSURE TANKS

30, 40 &  50 GALLON  WATER  
HEATERS  IN STOCK!

NOTE: ALL THESE ITEMS IN STOCK We do plumbing installations & services

FLOOR HEATING SYSTEMS

SERVICE PLUMBING, PARTS, FITTINGS IN STOCK - We will also work with your fittings 
and plans. If we don’t have what you need... we can get it.

METAL SALES
I-Beams, Sheet Metal, 
General Stock Steel

Water Pipes, Drain Pipes, Field Tile, Floor Heat 
Piping & Insulation (large quantities available)

ALSO OFFERING:
Farm Supplies, Motor Oils, Bolts, 

Pulleys, Bearings & Misc

HOURS: MONDAY-FRIDAY 7AM-5PM, SATURDAY 8AM-3PM, CLOSED SUNDAY

CALL FOR QUOTES! 
765-597-2015

Working hard for good 
parts and service with 

reasonable prices.
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You’re past the early 
stages, now it’s time 
to create sustainable 

growth.

The Small Business 
Administration shares consis-
tently impressive numbers 
when it comes to startups. The 
most difficult part sometimes 
comes next.

There’s a tendency to simply 
work harder, but oftentimes 
small businesses have to inno-
vate beyond their initial ideas 
in order to move past the mid-
dle-market stage. 

Sustainable-business consult-
ing firm experts have devel-
oped a checklist to help guide 
companies into the future, with 
a focus on growth capability, 
discipline, consistency, stake-
holder retention and creating 
value. Here’s a look:

POSITIONING AND 
DISCIPLINE

The timeline for a small busi-
ness begins at the emerging 
stage, transitions to a remodel-
ing phase and then, if all goes 
well, ends as a benchmark.  The 
first question asked is whether 
this business model is capable 
of growth. If not, you probably 
need a better idea. But the 
same question defines the sec-
ond stage, when ideas are 
updated in order to adapt to a 
changing market and extend 
the life of your business. 

Growth is also related to perfor-
mance, and so discipline comes 
into play. An ability to focus 
will have a huge initial impact. 

PREDICTABILITY AND 
VALUE

Can your small business scale 
up? In some cases, the question 
is answered early on by how 
consistent you are. As you con-
tinually learn, you’ll have to 
keep an eye on your core prod-
uct and core values. Those 
things can’t change, even as you 
tweak your approach. Improved 
decision-making is often linked 
to learning from past mistakes 
– but also past successes. 

Initially, many owners may 
struggle to grasp the larger 
value of what they’re doing. 
These businesses do more than 
provide goods and services, 
while pouring money back into 
the economy through salaries. 
They become integral elements 
of the neighborhood, as meet-
ing places, school and sports 
club sponsors, and non-profit 
partners. Ultimately, that 
strengthens the brand.

ENDURANCE AND 
SUCCESS

As your business develops, 
you’ll have to strengthen rela-
tionships with stakeholders – 

both on staff and in the com-
munity. Consider how changing 
what you do and how you do it 
might impact them. If you can 
carry them along on your 
growth journey, you have a bet-
ter chance at reaching bench-
mark status. That arrives when 
your small business is classified 
as one of the best, or even one 
of a kind. The sky is the limit at 
that point. Estimates show that 
if even 10 percent of companies 
in the emerging and remodel-
ing stages moved to this covet-
ed benchmark status, tens of 
millions of new jobs would be 
created. 

How To Build A Small Business
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Full Service Garden CenterFull Service Garden Center
including large selection of:including large selection of:

•  Vegetable Plants including 40 Varieties of Tomatoes
•  Pre-packaged Bulk Vegetable Seeds
•  Over 30 Varieties of Herbs—both Culinary & Medicinal
•  Strawberry Plants, Asparagus Roots, Fruit Trees
•  Full line of Bedding Plants
•  Roses and other Flowering Shrubs
•  Thousands of Perennials  in Various Sizes
•  Thousands of  Premium Annuals in 5” Pots
•  Hundreds of Hanging Baskets in Many Different Sizes
•  Potting Soil, Garden Soil, Raised Bed Mix, Compost

Cornering Quality & Value Since 1996Cornering Quality & Value Since 1996

Samuel & Susie Zook                        765-597-4637
8440 N. 550 E., Marshall, IN  47859

(Located 3.5 miles East of Turkey Run State Park on CR 550E)

Hours: Mon-Fri 8am-7pm, Sat 8am-5pm, Closed Sunday

NOTE:  Credit and Debit cards are not accepted.

Give Mom Living Flowers!

Fri, M
ay 1 2 t h & S a t , M a y 1 3 t h

Happy
HappyMother’s Day

Mother’s Day

10% OFF10% OFF
Gorgeous Hanging Baskets,Gorgeous Hanging Baskets,

Planters & RosesPlanters & Roses

Buyers of  Buyers of  
standing  standing  

Timber and  Timber and  
timberlandtimberland

ROCKVILLE, INDIANA  |  765-569-6721ROCKVILLE, INDIANA  |  765-569-6721

HARDWOOD LUMBER HARDWOOD LUMBER 
FOR SALE FOR SALE 
all diall dimensions and speciesmensions and species

BAIRD SAWMILLBAIRD SAWMILL

INC
INC

WWW.BAIRDSAWMILL.COMWWW.BAIRDSAWMILL.COM LLIICCEENNSSEEDD,,  BBOONNDDEEDD  &&  FFUULLLLYY  IINNSSUURREEDD  

BEDDING PRODUCTS:  BEDDING PRODUCTS:  
SAWDUST AND WOOD CHIPSSAWDUST AND WOOD CHIPS

• BULK GROUND MULCH • BULK GROUND MULCH 
• LOG HOME COMPONENTS• LOG HOME COMPONENTS

47 YEARS  

47 YEARS  

EXPERIENCE

EXPERIENCE

Logger of 
Logger of the Year
the Year

20222022

Since 1976, Baird Sawmill Inc. has 
been a leader in the sawmill and log-
ging industry in Indiana. Mike Baird, 
along with our specialized, industry 
trained timber buyers purchase stand-
ing timber and cut logs of all native 
hardwood species, including veneer 
quality. The majority of logs processed 
at Baird Sawmill are purchased from 
private landowners and the remaining 
are acquired from local independent 
loggers.  We manufacture an array of 
wood products at our sawmill, includ-
ing but not limited to— kiln dried lum-

ber, high quality grade lumber, con-
struction lumber, mulch, wood chips 
and pallets. Call us today at 765-569-
6721 or contact via email at sevans@
bairdsawmill.com to place an order or 
for further information.

 

LOGGER OF THE YEAR
Billy Baird along with the Baird 

Sawmill Inc. team won the prestigious 
Indiana Tree Farm Committee 2022 
Logger of the Year Award. We take great 
pride in our work and are honored to 
receive this coveted award.

Baird wins  
2022 Logger of  
the Year Award 
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It’s difficult to budget, 
but a critical element 

for growth

Advertising your goods and 
services is even more import-
ant when competing against 
corporate behemoths. 

Small business owners, and 
particularly those still in the 
startup phase, may struggle to 
direct funds toward advertis-
ing. But smart budgeting and 
consistent ad buys can help 
quickly raise your company 
profile. 

CREATING 
A BUDGET

The U.S. Small Business 
Administration recommends 
dedicating 7 to 8 percent of prof-
its to marketing your company. 
These funds should be directed 
to sharing descriptive promo-
tions explaining your products 
and goals, news about introduc-
tory sales, and imaging ads to 
raise your general profile. If you 
can’t dedicate that much to mar-
keting, either because of startup 
costs or other budget pressures, 
spend what you can and then 
seek out other approaches in the 
meantime. There are actually 
plenty of free or low-cost 
options that can be taken advan-
tage of while you build toward a 
creating a regular marketing 
budget. 

ONLINE 
AND EMAILS

Creating a dedicated website 
for your business is a great way 
to tell your story through mis-
sion statements, photographs, 
and other information about 
your every-day operations. 
“About Us” sections on these 
sites offer an opportunity to talk 
about what brought you to this 
passion, list the services and 
products offered, and share 
information about office hours 
and other ways to connect. 

Link to social media accounts, 
which are also free to launch. 
Stay up to date across all of them 

with fun promotions, details 
about sales, new-product pro-
motions, and staff-focused intro-
ductory posts. Once the website 
is up and running, a regularly 
shared newsletter. You can use 
the newsletter to round up infor-
mation shared on social media, 
answer customer questions and 
pass along special coupons or 
sale codes. 

OTHER 
PROMO OPTIONS

Contests with cool giveaways 
are a great way to attract new 
eyeballs. It’s easiest to have peo-
ple sign up online, either 

through your social-media 
accounts or on the website, but 
try to develop a strategy that 
brings people to your place of 
business. In-person contestants 
could be given more chances to 
win, or perhaps earn a more 
valuable award. Then get 
involved in the community, 
sponsoring local projects, 
schools or teams and playing 
host to meetings or non-profit 
events. Take part in street clean-
ups and other service projects. 
You’ll be upping your communi-
ty profile while making a big dif-
ference in the community. 

Small Business Marketing
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• WAREHOUSE EXPANSION 
• HARDWOOD PLYWOOD 

Maple, Red Oak, White Oak, Ash, Hickory,  
Walnut, Cherry, Poplar

cooperscustomhardwoods@yahoo.com   •   3506 W. Offield Monument Rd, Crawfordsville, IN 47933

CALL TODAY!
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“Get Hooked on Froedge’s”“Get Hooked on Froedge’s”“Get Hooked on Froedge’s”

700 Covington St., Crawfordsville, IN 47933  |  (765) 362-0966

• Radiator Flush
• Engine Replacement

• DOT Inspection
• 24 Hour Towing & Recovery

• Tune Ups
• Brakes

• Oil Changes
• Batteries

Auto 
& Truck Repair
24 HR. Towing & Recovery

Froedge's, Inc., in Crawfordsville, 
IN, is the area's leading towing com-
pany serving all of Crawfordsville and 
the surrounding areas since 1946. We 
offer complete auto and truck repair, 

as well as 24-hour light, medium and 
heavy-duty towing and recovery. For all 
of your towing and auto repair needs, 
contact Froedge's, Inc. in Crawfords-
ville! 

Small businesses are the life-
blood of any town, but they don’t 
have huge advertising budgets. 

As a result, national chains and 
big-box stores likely dominate your 
social-media feed, junk mail and 
local TV and radio ad segments. It 
can be harder to find these home-
town shops, stores and service pro-
viders.  

Do a little searching, however, 
and you’ll discover a wealth of near-
by choices offering a personal touch 
and quality services:

GET OUT THERE
Set aside an afternoon to explore. 

If you’re behind the wheel, make 
several stops along the way – or bet-
ter yet get out there on bike or on 

foot. You’ll likely learn more about 
small businesses in your community 
with these first-person interactions 
than you would online. Connecting 
on a personal level provides needed 
shopper information then continues 
to enrich the business relationship. 
Local chambers of commerce often 
provide maps and shopping guides 
to guide your way.  

ONLINE HELP
If you can’t find printed maps, 

there are a number of online options 
that will lead you to new local shop-
ping experiences. Basic searches 
often provide initial details like 
addresses, phone numbers, operat-
ing hours, the latest customer 
reviews and website addresses. In 

some cases, that’s all you’ll need if 
you know exactly which service 
you’re looking for. Those looking for 
a more general idea about what area 
small businesses have to offer 
should connect with the Whitepages, 
Yelp,  Google Maps, TripAdvisor, 
Nextdoor and Facebook. 

An option like Google Maps won’t 
sort local from national choices, but 
it provides one-click directions. 
Local downtown and small business 
organizations often have info-
packed Facebook pages or groups. 
Nextdoor offers your neighbors a 
chance to post reviews; once you’ve 
found a great new spot, add your 
own. There’s also a local business 
area to find still more local deals 
and information. Apps like Yelp 

boast a larger database of reviews, 
with maps, comments and more 
details about products and services. 

OTHER RESOURCES
Many libraries provide free access 

to online business databases. They’ll 
even highlight newly opened compa-
nies. Check widely available resourc-
es like Reference USA or 
BrandNewBusinesses.com, though 
there may be a fee associated with 
some sites. The secretary of state 
offices in every state require almost 
all businesses to register with their 
corporation division. Most also host 
searchable directories of these regis-
tered companies. A few states even 
allow users to organize the results by 
the date its incorporation.

How To Find Small Businesses
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STANDARD AND CUSTOM 
DESIGNS HAND-MADE IN HOUSE!

Slider, picture, double hung, casement, 
and awning windows, all available in 

4 colors, including black

765-344-7128 | 18 NORTH SEIP ROAD, ROCKVILLE, IN

Windows • Doors • Siding • Decking 
Railing • Interior Doors & Trim & More!

Marshal l  Farm Supply  Marshal l  Farm Supply  
and Hardwareand Hardware

6269 N 200 E, Mar shal l , I N - 765-597-1923
MON-WED 6-5 •  THUR 6-4 •  FRI  6-7 •  SAT 7:30-5 •  CLOSED SUNDAYS

We carry all kinds of
Animal Health • Hardware

• Cordless Power Tools
• Lawn & Garden Tools
• Fencing • Hand Tools

• Stove Supplies & Related Items
• Triple Wall Chimneys

Birdseed & Much More!

DEWALT

MILWAUKEE

20 YEARS IN BUSINESS!

Skid Steer
Dump Truck

• Stone
• Sand
• Gravel

• Fill Dirt
• Top Soil

MIKE PICKETT
Owner/Operator

765-376-8329
mpickettfarms@yahoo.com200 S. Washington St Ste 100 | Crawfordsville

765-362-1200 | www.journalreview.com

Farmhouse  Country  Primitive

$100

Enter to win a $100 gift card to Simpler Times when you 
buy a one year subscription (new or renew) to the

JOURNAL REVIEW
Sale ends May 10th. 

Gift Card drawing to be 
held May 12th!

Ad must accompany 
payment to be eligible.

Giveaway!
JOURNAL REVIEW IN PARTNERSHIP WITH SIMPLER TIMES

Mother ’s Day
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Skid Steer
Dump Truck

• Stone
• Sand
• Gravel

• Fill Dirt
• Top Soil

MIKE PICKETT
Owner/Operator

765-376-8329
mpickettfarms@yahoo.com

Make a difference with your dol-
lars by shopping mom-and-pop 
operations founded by under-
served community members. 

Nearly 95 percent of new small 
businesses fail within five years, 
according to the Better Business 
Bureau. Those numbers are even 
more exaggerated with Black-
owned businesses, which the 
Federal Reserve Bank reports 
closed at twice the rate of other 
businesses during the pandemic. 

Women have traditionally 
owned fewer of their own busi-
nesses, as have Latin and Asian 
Americans, among others. The 
numbers are on the uptick, how-
ever, and some of the most 
exciting ideas and innovations 
are emerging from this small 

business segment. 
They simply can’t survive by 

exclusively relying on business 
from their own community. For 
instance, 14 percent of the U.S. 
population identifies as Black, but 
Black-owned businesses only earn 
around 2 percent of all retail 
spending, according to one study. 

Together, they offer a world of 
new shopping alternatives. 
Businesses owned by traditionally 
underserved members of our com-
munities provide fun twists on 
shop-worn gift ideas, solid service 
and important new perspectives on 
commerce of every sort:   

SHOPPING A 
DIFFERENT WAY

These up-and-coming shops 

and stores offer us all a chance to 
help close wealth gaps that 
stretch back to another era when 
these community members 
weren’t allowed to open and 
operate their own small busi-
ness. Even today, Black startups 
are still half as likely to receive 
seed-money bank loans as their 
white counterparts. You’ll be fos-
tering the creation of jobs in 
areas that were among the hard-
est hit by the pandemic while 
promoting a more inclusive 
world. As with white owned busi-
nesses, these companies end up 
sending the vast majority of the 
money you spend back into the 
wider community in the form of 
salaries and taxes. Helping them 
helps everyone.

WHAT YOU CAN DO
If your heart is in the right 

place but you are having trouble 
following through, Small Business 
Trends suggests setting aside a 
portion of your shopping budget 
specifically for minority-owned 
small businesses. Seek out com-
panies through online searches at 
Yelp, on Facebook groups or 
through the local chamber of 
commerce. Once you’ve discov-
ered one of these gems, chip in by 
telling friends and family about 
your experience, then share it 
with interested new customers 
through online reviews. Small 
businesses of every kind rely on 
this free marketing strategy, and 
that’s even more true for compa-
nies founded by the underserved.  

Often-Overlooked Businesses
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Mon, Wed & Thurs 8 am-6 pm • Tues & Fri 8 am-8 pm • Sat 8 am-5 pm • Closed Sunday

6492 E. 850 N. | Waveland, IN | (765) 435-7231
Five miles east of Turkey Run Park on State Road 47. Turn north on 700 E., Turn left on 850 N. Approx. 1 mile

• Bulk Foods • Baking Spices • Flour • Sugar • Seasonings • Snacks • Drinks  • Sauces • Meats & Cheeses • Bulk Foods • Baking Spices • Flour • Sugar • Seasonings • Snacks • Drinks  • Sauces • Meats & Cheeses 

• Dry Goods • Breakfast Foods • Paper Products • Drinks • Ice Cream • Candy • Dry Goods • Breakfast Foods • Paper Products • Drinks • Ice Cream • Candy 

• Bent ‘n Dent items • Laundry Detergent • Bent ‘n Dent items • Laundry Detergent 

Shop & 
Save With 

Us!

Bellmore  Bellmore  
Country StoreCountry Store

Mon-Fri 9-6:30, Sat 9-5:30 • Closed Sun

Fresh Deli Sandwiches
Discount Groceries • Bulk Foods  

Deli Meats & Cheese • Canned Goods

At the intersection of 59 & 36 | 765-344-1520

Visit our Visit our 

22ndnd    
Location!Location!

Fisher’sFisher’s
DISCOUNT STOREDISCOUNT STORE

OPEN HOUSEMay 12 & 13


